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The Community Foundation for Northern Virginia’s mission is to grow 
philanthropy to help meet the most critical needs of the community.

Community Leadership
The Community Foundation 
commissions research and 
publishes data driven reports to 
inform and inspire meaningful 
dialogue and increase 
philanthropic investment 
surrounding critical community 
needs. During 2014, we issued 
two reports — “A Portrait 
of Our Aging Population in 
Northern Virginia,” highlighting 
the demographic, social and 
economic trends that impact 
adults 65 and older in Northern 
Virginia; and “Supporting Our 
Region’s Veterans,” assessing 
the network of support services 
available for post-9/11 war 
veterans, transitioning service 
members, and military families 
in the Northern Virginia region.

Donor Advised Funds and  
Corporate Advised Funds
The Community Foundation partners with local companies on their 
CSR strategies. We offer corporate advised funds that provide a 
tax deductible vehicle for employee contributions. We also offer 
donor advised funds for individuals looking for an easy, inexpensive 
alternative to starting their own private foundation. Many of our 
donors are local entrepreneurs, innovators, and business leaders.

Giving Circles
We bring like-minded donors and corporations together to  
support causes they care about.

Grants/Scholarships
During 2014, we awarded $3,680,277 in total grants to nonprofits, 
schools, and faith-based organizations, $506,643 of which was 
from discretionary funds to help meet the most critical needs of the 
region. We also awarded $225,060 in scholarships from 19 different 
funds to 75 graduating high school seniors in the region.

2940 Hunter Mill Road, Suite 201
Oakton, VA 22124

703.879.7640
www.cfnova.org

Front Cover Image:
WGL employees, including Chairman 
Terry McCallister (front row, far left) 
spearheaded a cleanup along Four Mile 
Run Park during the company’s Winter 
community service campaign.

Partner with the Community Foundation on Your Corporate  
and Personal Philanthropy
The Community Foundation for Northern Virginia is your charitable giving staff. We have a deep knowledge of the critical needs of the 
region. Contact us to learn about corporate advised funds, donor advised funds, sponsorship opportunities for our community building 
initiatives, and other ways to have an impact and make a difference in our community.

save the date!October 9, 2015
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WELCOME
FROM LYNN TADLOCK, BOARD CHAIR  
& CHERYL JANEY, MANAGING EDITOR
Community Foundation for Northern Virginia

Welcome to the inaugural issue of GOOD BUSINESS 
from the Community Foundation for Northern Virginia!
In our 36 years of growing philanthropy to help meet critical needs, the Community Foundation 
has partnered with many companies of all stripes and sizes to make our community a better 
place. Over the years we have discovered that the business leaders in Northern Virginia not only 
employ talented individuals and provide products and services essential to our local and national 
economies, they also play a key role in community through philanthropy and volunteerism. Our 
nonprofit sector thrives, in no small measure due to the business community’s astonishing 
generosity and commitment to the social and civic good.   

Our first issue of GOOD BUSINESS, therefore, celebrates the impact of the corporate giving 
strategies featured within while also highlighting the creative thoughtfulness of the business 
leaders who continuously reinvent their corporate philanthropy. Each of the seven separate 
companies profiled here has a different story to tell. In “Community Engagement Reimagined 
as Employee Value,” you will read how WGL believes that offering opportunities for community 
engagement is an employee retention strategy. In “Business as Social Good,” learn how Scott 
Hamberger with Integrus Holdings, Inc. uses “shared value” investments to promote his business 
and sustain the community at the same time. And in “The Karma of Corporate Philanthropy,” 
read how Kevin Reynolds believes that Cardinal Bank’s particular focus on broad based 
philanthropic giving fosters the business brand and reputation of the bank.

We hope GOOD BUSINESS will inform you, inspire you, and help spark a community dialogue on 
the future of corporate philanthropy in our region.  

Cheryl Janey

Managing Editor 
Board Member 
Community Foundation 
for Northern Virginia
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 COMMUNITY ENGAGEMENT  

REIMAGINED 
 ASEMPLOYEE VALUE 
			�   						          �WGL sees community  

engagement as a value its  
employees can enjoy
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Photos by Cynthia A. Spigner, WGL
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 COMMUNITY ENGAGEMENT  

REIMAGINED 
 ASEMPLOYEE VALUE 
			�   						          �WGL sees community  

engagement as a value its  
employees can enjoy R               esearch shows that employees who work in companies with community engagement programs report more satisfaction  

  with their job, their company, and their lives. Now in its 166th year of operation, WGL understands this and  incorporates  
     community engagement strategies into its corporate value structure.  

Since 1848, the year Congress first authorized the company’s 
charter, WGL has given back and played a positive role in 
communities where their employees work and live, empowering 
their employees to lead the way.  In 2002, the company 
reorganized and refocused its corporate social responsibility 
program. Areas of emphasis now include heath, education and 
the environment.  Within each field of interest, the company 
supports programs that help meet the needs of populations such 
as disadvantaged youth, the elderly, and people with disabilities. 
Last year, company employees volunteered 11,000 hours to 
neighbors in need, many of whom reside in Northern Virginia.

On March 26, 2014, in conjunction with Junior Achievement, 60 
WGL volunteers returned to Timber Lane Elementary School in 
Falls Church to teach students about basic business, finance and 
marketing. During the students’ recess periods, a Washington 
Gas Energy Systems employee led a solar power demonstration. 
Students watched and listened in amazement as one of their 
classmates held a solar panel toward the sun and the employee 
connected the panel to a portable fan that began to spin and 
blow air. Employees from WGL’s Operations Training gave the 
students a lively briefing on natural gas safety.

Last April, 52 WGL and American Gas Association volunteers 
cleaned up a long stretch along Four Mile Run. The volunteers 
picked up 47 bags of recyclable material and 100 pounds of 
debris. This was the third consecutive year WGL spearheaded 
the cleanup. The company has worked with INOVA Blood 
Services to sponsor six blood drives each year. And, for the past 
five years, employees have created or collected mounds of 
blankets, clothing and other much needed items for families who 
use the Neonatal Intensive Care Unit at Fairfax INOVA Hospital.

More recently, on Nov. 1, 250 WGL volunteers weatherized  
150 homes throughout the Washington, D.C., metropolitan  
area during its Day of Weatherization. Thirty-nine of those  
homes are located in Virginia. The volunteers caulked crevices 
around doors and windows; replaced inefficient aerators; 
changed gas furnace filters; foam-wrapped hot water pipes; 
and installed strips of insulation in gaps under exterior doors. 
Team members will be in Virginia again next fall for a repeat 
performance. Through its signature philanthropic program,  
the Washington Area Fuel Fund, WGL provides heating  
assistance to families in need — regardless of what type of  
fuel the household uses.  GOOD BUSINESS

Whether it’s corporate philanthropy, volunteer 
hours, or community leadership, WGL has made 
community involvement a keystone to its  
corporate culture and business success. 

Photos by Cynthia A. Spigner, WGL

From left, President Adrian Chapman and other WGL employees 
cleanup along four Mile Run Park and others teach students at 
Timber Lane Elementary School about natural gas safety and 
basic finance.
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THE  KARMA
OF CORPORATE PHILANTHROPY 
Cardinal Bank’s focus on community is a win-win. 

Above: Kevin Reynolds, President of Cardinal Bank
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THE  KARMA
OF CORPORATE PHILANTHROPY 
Cardinal Bank’s focus on community is a win-win. 

For Cardinal Bank, giving back is built into the DNA 
of the organization, both as a way to contribute 
philanthropic dollars to worthy local causes and 

as a method of strengthening the bank’s brand and business 
profile. For this bank, corporate philanthropy is as much about 
community as it is about good business. 

Cardinal Bank’s corporate philanthropy is good  
for the bank and good for the community. 

Sixteen years ago Cardinal Bank opened its doors in the heart of 
Fairfax County. Since day one, the bank and its management team 
have connected to community and neighborhoods in ways that 
go well beyond meeting the banking needs of the communities in 
which they operate.  

Starting in 2002, the bank focused and organized its corporate 
philanthropy by launching the annual Cardinal Bank Charity Classic, 
a day long special event that includes corporate sponsorships, 
a sold-out golf tournament, a competitive tennis tournament, 
live and silent auctions. Now in its twelfth season, the event 
has raised more than $4.5 million for nonprofit causes. In its 
early years, proceeds of the event exclusively supported the 
Inova Kellar Center, a critically important nonprofit that provides 
behavioral health services to children, teens and families across 
Northern Virginia. Cardinal Bank’s support of Inova Kellar enabled 
construction of the Cardinal Bank Gymnasium and helped fund 
critical staff positions, services and treatment for patients and 
their families. In more recent years, proceeds of the event have 
enabled the bank to both continue its support of Inova Kellar while 
also expanding its philanthropic outreach to other nonprofits 
through the Cardinal Bank Community Fund, a corporate advised 
fund at the Community Foundation for Northern Virginia that the 
bank established in 2008.  

Today, the Cardinal Bank Community Fund functions as the 
philanthropic arm of the corporation. The fund makes over 30 
charitable grants each year to nonprofits in the Washington 
Metropolitan region. Most grants from the fund benefit 
organizations serving children and families, health and wellness, 
arts and humanities, and education. Remarkably, the fund has 
awarded more than $500,000 in grants over its six-year lifespan. 
Last year alone 40 grants were awarded from the fund to 
organizations across the region as diverse as Serve Our Willing 
Warriors, Readers are Leaders, Arlington Food Assistance Center, 
Fairfax Symphony Orchestra, and Children’s Hospital Foundation. 
Because the fund can accept tax deductible contributions from 
individuals, corporations and foundations, the bank leverages its 
many and varied relationships to fuel giving through the fund.  

“Over the years we’ve discovered that good corporate citizenship 
really benefits everyone,” says Kevin Reynolds, President, Cardinal 
Bank. “We know that the Cardinal Bank Charity Classic participants 
care about education, children, the arts, and health, and so we 
help them by providing this charitable giving opportunity. The 

nonprofits who receive grants from the fund are grateful for the 
support. And the bank’s commitment to corporate philanthropy 
through the event fosters our business brand and reputation. It’s a 
very strategic way to help event participants, the community, and 
the bank, all at the same time.”

Cardinal Bank was awarded 
Most Monetary Giving and Most 
Volunteer Hours among regional 
organizations.
Corporate philanthropy is just one aspect of the bank’s community 
support strategy. Bank employees are also encouraged to be 
active on numerous local boards and in the trenches of volunteer 
organizations across the bank’s footprint, providing skills based 
volunteer hours that further the mission of the nonprofits they 
serve. In fact, for several years, The Washington Business Journal  
honored the bank with Corporate Philanthropy Awards for both 
Most Monetary Giving and Most Volunteer Hours among regional 
organizations. All together, 11,312 volunteer hours were donated 
by the bank’s employees in 2013. 

A “Next Generation” Investment 
Looking forward, the bank has identified financial literacy as its next 
generation investment, stepping up its already active presence 
in local schools to promote financial literacy. The bank’s award-
winning School Bank Program allows bank employees to directly 
impart critical lessons of financial literacy to school aged children 
across the region, building a firm foundation of good savings 
habits and personal responsibility.  In addition, it has established 
a $250,000 endowment at George Mason University that will 
fund scholarships to selected first-generation college students 
attending GMU through the University’s innovative  
Early Identification Program (EIP).

For Kevin Reynolds, the bank’s corporate citizenship has  
always been and will always be an overarching focus of his day 
to day work. “My big take-away after 27 years of corporate 
philanthropy in Northern Virginia is this — You get back what  
you give, in business and in life.  There’s just no other way to  
see it.”   GOOD BUSINESS
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SMALL BUSINESS  

BIG 
IMPACT

Recently Cathy Lange, President and CEO of BusinessWorks, sat down 
with Eileen Ellsworth, President of the Community Foundation, to discuss 
how her company’s philanthropy meets her deeply felt need to give back.    
Tell us about your background, and how you came to found 
BusinessWorks.

After 20 years in the high tech industry, I left the corporate world 
to become a small business owner. Little did I know nearly 20 
years later, BusinessWorks would be going strong. We began by 
working with high tech companies on management challenges, 
and over the years expanded into leadership and professional 
development, as well as organizational development projects for 
a wide range of organizations, across industry sectors. I can truly 
say that I am privileged to work with so many amazing leaders and 
teams who are willing to take on the tough work of change.  

How did you become interested in philanthropy?

To me, philanthropic giving is personal. It started in earnest 
about 20 years ago when I helped form a group called the Angels 
Network, focusing our giving on “helping women help others.”  
When we heard stories about how our grants helped women get 
back on their feet, there was rarely a dry eye in the room. After 
leading the organization for a number of years, I wanted to join a 
larger platform for improving charitable outcomes in our Northern 
Virginia region. I encouraged the Angels Network to become a 
part of the Community Foundation for Northern Virginia. Soon, 
as I understood more about this organization, I was excited to join 
the Community Foundation board.

How has your philanthropy through the Community 
Foundation for Northern Virginia influenced you personally 
and professionally?

My experience with the Community Foundation has broadened 
my understanding of how interdependent we are on each other.  
The Community Foundation is a proactive endeavor to build 
philanthropic endowments. These endowments benefit the civic 
and social life of the region, now and for years to come. I have 
also been privileged to serve as a Commissioner on the Fairfax 
Economic Development Authority.  When viewed through that 
lens, I see how the Community Foundation’s work promotes our 
joint efforts to improve the overall health and well being of the 
area, which in turn attracts new businesses to our local economy.  
It’s all very synergistic and philanthropy definitely has a role to play.

What is the legacy that you want to leave your children, and 
how has your business helped you achieve that?

Harkening back to the 70’s, Crosby Stills and Nash tell us in the 
song Teach Your Children:  “Teach your children what you believe 
in. Make a world that we can live in.” As parents, if we don’t teach 
them, who will? I want our kids to be grateful for all they have been 
given, and always remember that they are responsible for giving 
back — at whatever level they can.  

As for our company’s legacy — while we might be small, when 
we see the impact of our philanthropy on a child’s life or the 
tools it provides to a parent, we know our giving has made a big 
difference!  GOOD BUSINESS

“�You don’t have to be a 
big company to make a 
difference.” - Cathy Lange, BusinessWorks
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From digital graphics, to custom 
fabrication, our only boundaries are your 
imagination. Come see how we can help 

you and your company noticed. 

thefalconlab.com

In-Kind Media Support from a Local Publications 
Firm Helps Raise Awareness 

Dorri C. Scott 
CEO/Publisher

Ruby Red Press -WOMAN 
Magazine Group — a woman 
owned media-publications firm

Focused on four core values, 
Ruby Red Press publishes 
three magazines, including 
Loudoun Woman Magazine, 
Arlington Woman Magazine, and 
Prince William County Woman. 
Each publication educates, 
empowers, inspires and informs 
a readership in Northern Virginia 
— over 100,000 and growing.

An educator and social worker for more than 20 years, Dorri C. 
Scott, the CEO and Publisher of Ruby Red Press — WOMAN 
Magazine Group, is committed to community service. Each of 
her three magazines donates up to 20% of their ad space to 

nonprofits in the counties where the free, bimonthly publication  
is distributed.

“The partnership with the Community Foundation is one we value 
with much pride,” says Scott. “We recognize that it takes a village 
of caring hearts to build a community for all to prosper.”  

Ruby Red Press has generously supported the Community 
Foundation for Northern Virginia for almost two years, sharing 
information about its work to help meet critical needs in the 
region and providing free ad space in its Loudoun County 
publication, Loudoun Women Magazine.

The company’s generous donations of in-kind advertising 
space to numerous local nonprofits including the Community 
Foundation has helped many agencies, families and individuals 
who find the partnership advantageous for raising general 
awareness of their brand, work and missions. 

“You don’t have to give money to a nonprofit to help them make a 
difference,” says Scott.  “Just give what you’ve got to give, with an 
open heart, and everyone wins.”   GOOD BUSINESS
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 A SKILLS BASED DONATION — AN    
 IMPORTANT COMMUNITY RESOURCE  FOR 

KNOWLEDGE 
 ANDSTRATEGIC GIVING
		  �� Deloitte Consulting LLP

T hree years ago, the Community 
Foundation began to explore a 
potential partnership with Deloitte 

on a data driven research report to better understand 
the needs of post 9/11 veterans in Northern Virginia.  

Deloitte seemed like a perfect and logical partner for 
such a project. They had been committed to our troops 
for many years.  More than 100 military and veterans 
organizations had benefited from Deloitte’s skills-based 
volunteerism, pro bono support, employee giving, and 
direct sponsorship. They had mapped each of these 
relationships to three pillars in a continuum of support:  
Employment, Education, and Physical Health/Recovery, 
a process that enabled them to maximize their impact 
in the lives of our military, veterans, and their families. 

Mark Goulart
Principal, Deloitte Consulting LLP 
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Deloitte uses a skills based donation model 
for nonprofits, capitalizing on their position 
as one of the leading professional services 

organizations in the region. They routinely offer the skills of their 
employees to help their nonprofit clients focus on tackling tough 
and complex challenges. More than 1,200 such nonprofit projects 
were delivered by Deloitte in recent years.  

Over the years, the Community Foundation for Northern Virginia 
has also developed a focus on veterans and their families. It 
launched the Military Personnel and Their Families Fund in 
2008 to help shine a light on the needs of returning Iraq and 
Afghanistan War veterans and their families in our region and to 
help grow philanthropy to meet those needs. And while the needs 
of returning Iraq and Afghanistan War veterans were becoming 
clearer as a result of the national dialogue, they wondered what 
the population of post 9/11 veterans was in Northern Virginia  
and what services were being offered to help meet their  
unique needs. 

The US veteran population is large and expected to grow to 20 
million by 2020. Veterans comprise approximately 12 percent of 
the adult homeless population, and 1.4 million veterans are at risk 
of becoming homeless. Many also feel the skills that served them 
well in the military don’t easily translate into the civilian workforce, 
making it difficult for them to find steady employment. 

The known and emerging needs of local veterans, coupled with 
the subject matter and skills based expertise of Deloitte and 
the interest of the United Way of the National Capital Area and 
the Community Foundation to co-present the study, led to the 
creation of this new and impactful partnership.  

The Community Foundation worked with Deloitte to outline a 
framework for the study. The Deloitte team provided all of the 
research, analysis, and writing capabilities, donating more than 
$80,000 in in-kind, skills based services on the report.  In June 
of 2014, “Supporting our Region’s Veterans” was published and 
widely disseminated across the Metro DC region by the United 
Way and the Community Foundation.  

The report contained a number of important conclusions on 
available services for post 9/11 veterans and their families,  
including the fact that Northern Virginia offers “a wide network of 
non-profit and community-based organizations committed to 
improving the lives of post 9/11 and their families — at least  74 
providers, not including the Department of Veterans Affairs (VA), 
providing services in nine categories based on an analysis of the 
National Resource Directory but most likely many more.” 

Among the report’s conclusions was the notable “lack of 
convenience and coordination between local agencies and 
service providers.” Upon release of the report, this single 
conclusion led the Community Foundation to focus its grant 
making from the Military Personnel and Their Families Fund on 
the coordination of veterans’ services for Northern Virginia.  
After issuing an RFP for just such an award, the Community 
Foundation chose Serving Together, a program of the Mental 

Health Association of Montgomery Count, in a competitive grant 
cycle.  Serving Together was the previous recipient of a large, 
multi year grant from the Robert Wood Johnson Foundation to 
build out a website navigator and peer navigation program to help 
veterans access existing services in Montgomery County, MD. 
With the help of the Community Foundation for Northern Virginia 
and others, they are now at work building the same program here 
in Northern Virginia. 

To this day, Deloitte continues its commitment to support military 
and veterans.  In April 2013, Deloitte’s US CEO, Joe Echevarria 
made a commitment to set a goal of doubling their veterans 
hiring in three years as part of the White House’s Joining Forces 
initiative. Deloitte founded a Career Opportunity Redefinition 
& Exploration (CORE) Leadership Program to help transitioning 
service members and veterans enhance their personal brands 
and translate their skills, knowledge, and experiences effectively 
in interviews and networking opportunities. Their Armed Forces 
Business Resource Group (AFBRG), an internal affinity group for 
veterans and those interested in supporting veterans, has had a 
great impact on local communities with more than 900 members 
in 50 cities. 

In 2013 alone Deloitte provided 493 transitioning service 
members with resume and career support, providing Microsoft 
training for military spouses, skills-based support at Fort Belvoir 
for transitioning service members, and in-depth career fair 
planning and execution support.  In five of Deloitte’s major 
markets, 205 veterans have been mentored by Deloitte leaders 
through their relationship with American Corporate Partners. 
And Deloitte leverages its own leadership curriculum, which is 
consistently recognized as top-tier in the marketplace, to benefit 
veterans.  As one veteran noted, “This was the single most 
helpful training experience I’ve ever participated in.”

Through these programs there is little doubt that Deloitte has 
helped veterans build confidence in themselves and transition to 
civilian life.

“It has been our pleasure to partner with the Community 
Foundation for Northern Virginia and the United Way of the 
National Capital Area on the 2014 study,” says Mark Goulart, 
Principal of Deloitte Consulting LLP. “It was a great model of 
interest, skills, commitment  to the cause, and community 
impact.”

About Deloitte

Deloitte refers to one or more of Deloitte Touche Tohmatsu 
Limited, a UK private company limited by guarantee (“DTTL”), its 
network of member firms, and their related entities. DTTL and 
each of its member firms are legally separate and independent 
entities. DTTL (also referred to as “Deloitte Global”) does not 
provide services to clients. Please see www.deloitte.com/about 
for a detailed description of DTTL and its member firms. Please 
see www.deloitte.com/us/about for a detailed description of 
the legal structure of Deloitte LLP and its subsidiaries. Certain 
services may not be available to attest clients under the rules and 
regulations of public accounting.   GOOD BUSINESS
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 WHERE WEALTH MANAGEMENT AND 

PHILANTHROPY 

INTERSECT
 Pagnato Karp 

David Karp and his staff at Pagnato Karp have a 
unique approach to their business. As Fiduciaries for 
Founders, Pagnato Karp oversees in excess of $2B+ 
in client assets, with their primary focus on serving 
founders of privately held businesses — with an 
emphasis on pre-sale planning, having assisted over 
70 individuals through their liquidity event.

P agnato Karp invests in its clients’ personal and 
financial well-being, guiding them through the 
process of monetizing their business, which 

includes pre-event planning, lifestyle planning, asset allocation, 
investment management, luxury good acquisition, trust and 
estate planning and tax planning. According to David Karp, co-
founder, philanthropy plays a big role in all of these.

“One of the tremendous opportunities for our clients when they 
experience a significant liquidity event is to engage in philanthropic 
giving. In our experience, the desire to reduce taxes is never the 
only impetus behind charitable giving. But if philanthropy is already 
part of the game plan, then the wealth event enables philanthropic 
giving with a concomitant tax deduction. It’s an enormous 
opportunity to leverage benefits for both your clients and for the 
community,” said Karp.

Karp has a long standing relationship with the Community 
Foundation for Northern Virginia. Over the years many of their 
clients have opened donor advised funds with the Community 
Foundation instead of starting their own private foundation.  

“When our clients open a donor advised fund instead of starting 
their own private foundation, they have all the benefits and 
enjoyment of grant making. It’s a way to leave a meaningful legacy 
that supports the causes they care about. We have found that 
working with the Community Foundation is an effective alternative 
to creating a private foundation and checks almost every box that 
our clients care about!”

In addition to Pagnato Karp’s work to support its clients’ 
philanthropy, it also supports local charities such as the CIA 
Memorial Foundation, Special Operations Warrior Foundation, 
Fisher House, INOVA, Hopkins House, American Red Cross and 
Leukemia Lymphoma Society, amongst others. “We firmly believe 
in giving back to the community, and we try to support causes that 
are also important to our clients,” said Karp.

Much of the philanthropic work done by Pagnato Karp does not 
increase its bottom line, and in fact often facilitates moving assets 
out the door, but they continue this work because it is what their 
clients expect of a trusted advisor. “Our clients know that when 
we serve them as a fiduciary, every decision and recommendation 
we make is building trust. It’s the mantra we live by, and why we’ve 
been successful.”  GOOD BUSINESS

David Karp 
Managing Director, Partner, Co-Founder
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Corporate reputation is the most 
valuable asset.
Hamberger believes that, in general, corporate reputation will 
always be a given business’ most valuable asset, the wellspring 
from which all other assets flow. Some may say that human 
capital or customers are a company’s most valuable resource. But 
Hamberger would suggest that reputation comes first and sets 
the table for everything else. He and his management team set 
clear statements on company values around leadership, integrity, 
innovation, and loyalty. This helps define and reinforce corporate 
reputation, which in turn leads to business growth and the creation 
of tangible and intangible assets. 

Businesses are not successful in a vacuum. They all require a 
healthy society for long term success.  Integrus does not take 
this for granted.  It proactively takes a role in building that society, 
believing that the long term health of their business depends  
upon it. 

“Shared value” investments 
promote the business and sustain 
the community.
When you put it all together, the philanthropic endeavors of 
Integrus can best be described as examples of “shared value,” 
that is, corporate activities that make a difference for the business 
and for the community. For example, the Fortessa Tableware 
Solutions business unit is a founding sponsor of the U.S. Healthful 
Food Council (a non-profit that seeks to align market demand and 
supply to provide more healthful food for American consumers). 
Their Sterling Restaurant Supply business unit supports activities 
focused on the home markets of Loudoun County and the Greater 
DC area. Their support for the Community Foundation for Northern 
Virginia’s Loudoun Impact Fund aligns with a primary objective of 
the company:  to participate at a strategic level in programs that 
affect the quality of life in Loudoun. 

“To business leaders of all stripes,” says Hamberger, “I respectfully 
submit that the question is not whether you can afford to have a 
thoughtful program with respect to philanthropy, but rather can  
you afford not to?”  GOOD BUSINESS

Integrus  
Scott Hamberger, President and CEO of Integrus Holdings, Inc., believes 
a well managed business is inherently a social good. If that is so, then the 
terms “social responsibility” and “business” do not exist in some kind of 
dynamic tension. Rather, they have an integral relationship. By nature, a 
good business is inherently socially responsible.  

 BUSINESS AS SOCIAL

GOOD
Scott Hamberger, 
President and CEO  
of Integrus Holdings, Inc.
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THE COMMUNITY FOUNDATION FOR NORTHERN VIRGINIA 
Thanks its Partners  (Contributors from July 1, 2013 – December 1, 2014)

CORPORATE
PARTNERS 

A. J. Dwoskin & 
Associates, Inc.

AA Dentistry

Abel Phan & 
Associates DDS 
PLLC

Acacia Federal 
Savings Bank

ACADEMI

Acentia, LLC

Adeptus  
Solutions, Inc.

Agilensite LLC

AJO

Alfred C. Griffin Jr. 
DDS, Ltd

Alliance Structural 
Engineers, Inc.

Altum Incorporated

Alvarez & Marsal 
Holdings, LLC

American Disposal 
Services, Inc.

American Energy 
Restaurant 
Equipment, LLC

Ammon Heisler 
Sachs Architects, 
PC

Andrew W. 
Thompson DDS, 
PC

Aon Association 
Services

Apple Federal 
Credit Union

Arlington Dental 
Associates

Arlington Pediatric 
Dentistry

Ashburns 
Corporation

Asia Spice Inc.

B.J. Kane & 
Company, P.C.

Baker Tilly Virchow 
Krause, LLP

Barry D. Laurent, 
D.D.S.

Barry S. Rudolph, 
DDS

Bart & Associates, 
Inc.

Bates White 
Economic 
Consulting

BB&T

BDO USA, LLP

BenComm

Bisnow LLC

Bognet 
Construction

Booz Allen 
Hamilton

Boston Properties, 
LLP

Breeden Heating 
and Air

Breeden 
Mechanical, Inc.

Bright Smiles 
Orthodontics PLLC

Bruce W. Reyle Real 
Estate Appraisal 
Company

Buck & Associates, 
Inc.

Budget Motels, Inc.

Building 
Infrastructure 
Group, Inc.

Burdette, Smith & 
Bish, LLC

BusinessWorks of 
America, Inc.

BZK Restaurant 
Holdings, LLC

Capital Fiduciary 
Advisors, LLC

Capital Grille

Cardinal Bank

Cardinal Park Family 
Dental Care

Carrington Builders 
LLC

Cavendo 
Corporation

CBRE, Inc.

CGI

Chantilly Academy

Chantilly Animal 
Hospital, Inc.

Chantilly 
Chiropractic Center 
P.C.

Chantilly Oral 
Surgery

Charles A. Klein & 
Sons, Inc.

Charlson Bredehoft 
Cohen & Brown P.C.

Chevy Chase Trust

Chipotle Mexican 
Grill

Chong W. Lee and 
Joseph J. Oh DDS, 
LLC

Christopher 
Management, Inc.

Ciracom 
Incorporated

Citicorp Trust 
Delaware, N.A.

Closet of the 
Greater Herndon 
Area, Inc.

Clyde’s of 
Georgetown, Inc.

Colliers 
International

Comfort Dental 
Associates P.C.

Commonwealth 
Orthapaedics & 
Rehabilitation, PC

Compu Dynamics, 
LLC

Comstock 
Development 
Services, LC

Concord 
Crossroads, LLC

Connor’s Termite & 
Pest Control

Copy Doctors, Inc.

Cox 
Communications

CPS Professional 
Services, LLC

Craftsman 
Management Team

Critical Connection 
Inc.

Culbertson Co. of 
Virginia

CW Accounting 
Services

Dattathri 
Malyavantham DDS 
PLLC

David R. Hughes 
DDS LLC

Deirdre J. Maull, 
DMD, MS, PC

Deltek, Inc. 

Deloitte Consulting

Deluxe Corporation

Denise T. Nguyen, 
DDS, PC

Dental Cosmetix

Dental Serenity

Dewberry

Dominion Medical 
Equipment

Dominion Paper 
Products, Inc.

Dominion 
Resources 
Services, Inc.

Dovel 
Technologies, Inc.

Downtown Vienna 
Dental, PLLC

Dr. Delgado & 
Kuzmik PC

Dr. Kim Kitchen, PC

Dr. Lan Le, DDS, 
PC and Dr. Vu Tran, 
DMD

Dr. Raymond C. 
Haston Jr. DDS

Drs. Covel, Stack & 
Henon

Drs. Dollard, 
Piccinino & Thorpe, 
P.C.

Drs. Dollard, 
Piccinino & Thorpe, 
PC

Drs. Love and Miller, 
PC

Drs. Luposello & 
Marzban, PC

Drs. Mocknick & 
Way, P.C.

Drs. Polack and 
Orlano, PC

Drs. Scimeca & 
Elhady, P.C

Drs. Sullivan, 
Kaihara & Watkins

Drs. Love and  
Miller, P.C.

Dynamic 
Renovations, Inc.

Eagle Bank

Edward R. Hindman 
Jr. DDS, PC

Edwin A. Torrey, 
DDS PC

Emergency 
Planning 
Management, Inc.

Employee Service 
Center

Ennis Electric 
Company, Inc.

EPL Archives, Inc.

Equinox 
Investments, LLC

Ernst and Young 
LLP

ESDC, Inc.

Exxon Mobil 
Corporation

Fairfax County 
Economic 
Development 
Authority

Fairfax Hyundai

Falcon Printing & 
Copying Inc.

Family & Cosmetic 
Dental Care

Family and 
Costmetic 
Dentistry

Fannie Mae 
Matching

Farms and Acreage, 
Inc.

Federal National 
Payables, Inc.

Financial Network 
Audit LLC

First Annapolis 
Consulting

Five Stone Institute

Flores, Morales & 
Hangval, DDS PC

Floris United 
Methodist

Four LLC

Fox, Joss & Yankee, 
LLC

Fr. Jaklin Bezik & 
Associates

Fred Bubernak 
D.D.S. LTD

Freddie Mac

Gainesville 
Dental-Center 
for Cosmetic and 
Implant Dentistry

Garth Enterprises, 
Ltd.

Gary V. Avakian, 
D.D.S., P.C.

George Mason 
Mortgage

George S. Pugh, 
D.D.S., Ltd

Geotechnical 
Solutions, Inc.

Get Out and Give 
Back, LLC

Graceful Care, Inc.

Grant Thornton

Great American 
Insurance Group

Greater McLean 
Republican 
Womens Club

GT Old Town 
Fairfax, LLC

Guapo’s of Fair 
Lakes

Guest Services

H & H Used Cars

Hall Funeral Home, 
Inc.

Hani Thariani, DDS., 
M.M.SC., P.C.

Helios HR

Henry M. Botuck, 
DDS

Herndon Rotary 
Club

Hilton Worldwide

Holland & Knight 
LLP

Horizon Consulting, 
Inc.

Hotel and Club 
Associates, Inc.

Housing Trust Fund 
of Northern Virginia

Huey & Associates 
PC

Human Capital 
Strategic 
Consulting

Hutchison and 
Gorman, PLLC

I-95 Business Parks 
Management, LLC

Ice Art, Inc.

Ideal Dental 
Solutions

Ike V. Lans DDS & 
Associates, P.C.

IMC, Inc.

InCadence 
Strategic Solutions

Information 
Management 
Consultants, Inc.

INOVA Health 
System

Integrus Holdings, 
Inc.

Ironwood 
Landscapes, LLC

ITility, Inc.

J Donegan 
Company

J.C.W. Co. Inc.

J.R.’s Goodtimes, 
Inc.

Jackson 
Professional 
Services LTD

James R. Lazour, 
DDS

Janney 
Montgomery Scott, 
LLC

JDA Custom 
Homes

Jessica L. Hill, DMD, 
PC

JMSP, Inc.

John Marshall Bank

John W. Hall, DDS, 
Ltd

Johnson Lambert 
LLC

Joseph M. Bolil 
DDS PC

Kaiser Permanente

Kaplan Wealth 
Management

Karin’s Florist, Inc.

Katchmark 
Construction

Kearney and 
Company
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Keegan, DeVol & 
Clarke, PLC

Kipps DeSanto 
& Co.

Kirwan Properties 
LLC

Knight Point 
Systems, LLC

Koenig Realty

Kositzka, Wicks & 
Company

KP Financial 
Services OPS

KPMG LLP

Kurt C Rolf, D.D.S., 
PC

Lacava & Solier 
DDS Ltd.

Lakas & Shaeffer, 
D.D.S., Inc.

Lake Ridge 
Endodontics, PC

Lan Nguyen, DDS

Lana Soules D.D.S. 
Inc.

Land Design 
Consultants Inc.

Lawrence T. Fox, 
DDS., P.C.

LeClairRyan

Leo J. Rosenthan, 
DDS PC

Leros Technologies 
Corporation

Letts Living Trust

Lillian R. Alembik 
Revocable Trust

Line-X of Northern 
Virginia

Linh T. Tran, DDS, 
PC

LMI

Loudoun Insurance 
Group, LLC

Loudoun Medical 
Group PC

Loudoun Stairs, Inc.

Loudoun Woman 
Magazine

LPL Financial

Lubrication 
Centers, Inc.

M&F Concrete Inc.

M&T Bank

M. Vajdi, DDS, PLLC

Mad Fox Brewing 
Company, LLC

Madison Wealth 
Management

Master Print, Inc.

McCandlish and 
Lillard, P.C.

McGuireWoods 
LLP

Messina, Canal & 
Moawas, DDS, PC

Metropolitan 
Commercial 
Valuations

Metropolitan 
Funeral Services

MFS

Michael G. 
Dunegan DDS MS 
Ltd

Michael J. O’Shea, 
D.D.S., LLC

MicroAutomation, 
Inc.

Micron Technology, 
Inc.

Middleburg Bank

Miller Consulting 
Group, LLC

Miller’s Office 
Products, Inc

Mitnick & Herbst, 
PC

Molina Healthcare, 
Inc.

Monument Wealth 
Management

Morgan Stanley 
Smith Barney, LLC

Navy Federal Credit 
Union

Neil J. Small, D.D.S.

NeoSystems Corp.

New World Apps 
Inc.

Northern Virginia 
Dental Society

Northern Virginia 
Media Services

Northrop 
Grumman

NOVA Installations, 
Inc.

Novel Smiles. LLC

NVCommercial 
Incorporated

NVS Kitchen & 
Bath, Inc.

Oakton Dental 
Center, PLLC

Odin, Feldman & 
Pittleman, P.C.

Oral Surgery 
Associates Of 
Northern Virginia 

Ours & Silek, PC

Palmecare 
Chiropractic

Paramount Steel, 
Inc

Park Miller LLC

Parkside Family 
Dentistry

Patane and 
Associates Physical 
Therapy, LLC

Paul T. Olenyd, 
D.D.S., LTD

Paxton Van Lines 
Inc.

Philip S. Ferris, DDS, 
PC

Piedmont 
Periodontics, PC

PlanSource

Pleasant Valley 
Business Solutions

PNC

Primary Integration

Prince George’s 
Community College 
Art Department

Priority One 
Services, Inc.

Prospect 
Waterproofing Co.

Purcellville Dental

Quinn Family Trust

R S Automative Inc.

R. Kevin Kennedy, 
PLC

R.W. Murray Co.

Ralph E. Gallimore 
DDS

Rand Construction 
Corporation

Raymond R. Niles, 
Jr., D.D.S., LTD

Raytheon

RBC Wealth 
Management

Reliable Appliance 
Repair LLC

Reston Serenity 
Smiles

Richard P. Rubino, 
DDS

Rinker Design 
Associates PC

River Creek Club

Ron Nash and 
Associates, Inc.

Ruby Ann E. Bisson 
DMD, PC

Running Away 
Enterprises, LLC

Russell, Evans & 
Thompson, PLLC

SAI

Sally J. Cram, 
D.D.S., P.C.

Sanders Corner 
Elementary PTA

Sandler O’Neill and 
Partners

Saporito, Inc/Tony’s 
NY Pizza

Savant Capital LLC

Schmitz Goose 
Creek, Inc.

Sekas Homes, Ltd.

Sentara Healthcare

Seven Girls LLC

Sheehy Ford of 
Springfield

Sheets Wholesale, 
Inc.

Sherif Elhady, 
D.D.S., M.S., P.C.

Shohreh Sharif, 
DDS Daily

ShounBach

Simeone & Miller, 
LLP

Skinner, Ossakow & 
Associates, D.D.S., 
P.C.

SpaceCom 
International, LLC

Spagna & Kunaish, 
PC

Specialized 
Carriers & Rigging 
Association

Sprolo, Inc.

St. Timothy’s 
Episcopal Church

Stanley F. Kayes, 
D.D.S., PC

Stephenson Assoc. 
Inc.

Steve Gladis 
Leadership 
Partners

Strategic 
Resources, Inc.

Sugaroak Holdings

Sullivan, Bruyette, 
Speros & Blayney, 
Inc.

Sun Services Inc.

Sunrise 
Senior Living 
Management, Inc.

Superior Paving 
Corporation

T3 Design 
Corporation

Team America 
Contractors, Inc.

Team Dental, LLC

Tenacity Solutions

Thao Bui-Nguyen, 
D.D.S., P.C.

The Albrittain 
Group LC

The Business 
Benefits Group

The Christopher 
Companies

The Episcopal 
Church of the 
Epiphany

The George 
Washington 
University

The Integrity 
Applications 
Incorporated

The Meltzer Group, 
Inc.

The Nelson Dental 
Practice, PC

The Orthopaedic 
Foot and Ankle 
Center

The Pediatric 
Group

Thomas C. 
Richards, D.D.S., PC

Thurmond Clower 
and Associates

TME Enterprises, 
LLC

Total Document 
Solutions, Inc.

Total Health 
Concepts, LLC

Touchstone 
Custom Homes, 
LLC

Tracey Nguyen 
DDS PC

Transcendental, 
PLLC

Transurban Inc.

TriBridge

Trout Cacheris & 
Janis PLLC

Truist

Turner, Leins & 
Gold, LLC

Unanet 
Technologies

Unitarian 
Universalist Church 
in Reston

United One 
Resources, Inc.

Universal Stones 
Fredericksburg Inc.

Valcourt Building 
Services

Valley Crest 
Companies

Valuation Services, 
Inc.

Van Metre 
Companies 
Foundation, Inc.

Velsor Properties, 
LLC

Village Oral & 
Implant Surgery

Virginia Center 
for Cosmetic & 
General Dentistry

Virginia Dental 
Solutions

Virginia 
Orthodontics and 
Periodontics PC

Virginia Therapy 
and Fitness Center

Vmware 
Foundation

VPC Enterprises 
I, Inc.

Vulcan Materials 
Company

Walker Consulting 
Group, LLC

Washington 
Business Journal

Washington 
Financial Group

Washington Gas

Wegmans Food 
Markets, Inc.

Wells Fargo

Whole Foods 
Market

William A. Hazel, 
Inc.

Womble Carlyle 
Sandridge & Rice 
PLLC

Woodlawn Family 
Dentistry, Inc.

Yates, Campbell & 
Hoeg LLP

Zahra Kavianpour, 
DDS PC

OTHER 
PHILANTHROPIC 
PARTNERS

Alan & Amy Meltzer 
Family Foundation

Angel Kisses 5K

Annette M. and 
Theodore N. Lerner 
Family Foundation, 
Inc.

Apple Federal 
Credit Union 
Education 
Foundation

Carney Foundation

Celebrate Fairfax, 
Inc.

Faith Luck 
Revocable Trust

Fidelity Charitable 
Gift Fund

Frederick D. and 
Karen G. Schaufeld 
Family Foundation

George Mason 
University 
Foundation

Knights of 
Columbus Council 
8600

Loudoun Education 
Foundation

Michaels Family 
Foundation of 
Virginia, Inc.

Paul W. Hartley 
Revocable Trust

Reston Community 
Orchestra

Serve Our Willing 
Warriors

The Beck 
Foundation, Inc.

The Claude 
Moore Charitable 
Foundation

The Joan E. 
Kasprowicz Trust

The Mark & Brenda 
Moore Family 
Foundation

The Mercantini 
Family Trust

The Pruitt 
Foundation, Inc.

United Way of the 
National Capital 
Area

Weiss Family 
Revocable Trust 
DTD
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